
Game Plan for Growth
Practical Marketing Ideas To Help Attract & Engage Players
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Who We Are!
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Lindsey Davila
Director of Marketing

Mary Johnson
Marketing Coordinator
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Agenda
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Topic Detail
Understanding your CTA Who you serve and what they need

What Makes You Special What makes your programs welcoming, fun, and worth joining

Simple Marketing That Works Content, social media, email, and promotions CTAs can actually manage

Growing Without the Stress What to measure, what to ignore, and how to keep marketing realistic

USTA Resources Marketing Generator, Templates and Grants for the win!

Wrap This Up Already Questions!
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“Marketing is no longer about the stuff you make, 
but the stories you tell.” — Seth Godin
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Understanding Your CTA
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Who You Serve & What They Need
● League Players
● New Adult Players
● Social/Lifestyle Players
● Juniors & Parents

Key Questions to Ask

● Who is showing up consistently?
● Who do we want more of?
● Any barriers? (time, intimidation, cost)
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What Makes You Special
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What Are You Offering?
● Welcoming environment

● Community connection

● Player pathways

● Fun, fitness, and friendships



Write one sentence that describes your CTAs “why”
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Simple Marketing That Works
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Content
● Player spotlights (Adults, Juniors, 

Volunteers)

● Short video clips from matches or clinics

● Community moments

● Testimonials from parents & players
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Social Media That Serves
● Keep it simple and consistent

● Pick 1-2 platforms (Facebook, Instagram)

● Post 2-3 times per week

● Photos, photos, photos!
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Email That Gets Opened
● Clear subject lines

○ Ex: “3 Ways to Play Tennis in (your city) 
This Month

○ Need help? ChatGPT it!

● Short and skimmable

● One clear call to action
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Promotions That Work
● Bring – a – friend play days

● Free intro clinics

● New to League info + play night

● Themed events 

○ Summer Kickoff, Back to School, Glow 
Tennis



Growing Without the Stress
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Measure What Matters
● Registrations

● Attendance

● Email Opens

● Social Engagement

● Which metric matters most for 
your CTA right now?
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What NOT to Stress About
● Not posting every day

● Not having professional graphics

● Low follower counts

● Trying to match bigger programs or CTAs

● Getting it perfect the first time



USTA Resources
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USTA Marketing Generator
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USTA Georgia Website
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● Customizable templates

● Marketing Newsletters

● District Newsletters
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USTA Georgia Marketing Grants
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Marketing Grants in Action!
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In 2025, SCTA developed a marketing plan 
to include a brand new website, a monthly 
email newsletter and META ads.

GOAL: Relaunch USTA tennis in Clayton, 
Henry & Spaulding counties which currently 
represent 60% of the geographic area, but 
only 10% of USTA players. The goal is to 
triple the participation of residents of the 
target counties.

RESULTS:
Total computer rated (NTRP) player count is 
up 20% overall (Nov 2025 vs. Nov 2024) which 
is driven by increases in women at lower level 
play (2.5 & 3.0). This group has been the focus 
of the marketing efforts.

For Winter Leagues, the registered player 
count is up 15%, driven entirely by Saturday 
league women (2.5 and 3.0)
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Thank you for the passion, love, and 
dedication you’ve given to the sport of 

tennis. USTA Georgia wouldn’t be what it 
is without incredible people like you.
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