
Serving Up a Great First 
Impression Online
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Have we met?
Joined USTA Georgia as Marketing Coordinator in June 
2025 

20+ years experience with marketing and website 
design 

Tennis player since 2014 

Married with one daughter who is a senior in high 
school and will be attending UGA in the fall
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Let’s Warm Up
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Warm up questions…

How many of you currently have a website for your CTA?

4

If a brand new player landed on your site today, would they be able to 
get started in under 60 seconds?

When was the last time you personally looked at your website 
from a phone?



Game Plan
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Your website is often the first impression of your CTA
● Focus on content and user experience 

● This is not about fancy design or being a tech 
expert 

● Every CTA can do this - whether you are working on 
your own or have some help. 

● Don’t forget about mobile:  Most people visit 
websites on their phones—about 60%—with the 
rest using desktops. 
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Let’s See How It’s Done
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Let’s take a look at an example website
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We’ll use a fake CTA, 
Peachtree Community 
Tennis Association, to 
show some before 
and after scenarios. 

I’ll show you some 
improvements to 
content, structure and 
a little bit of design.

https://pcta.my.canva.site/before-ctdw-website-example-for-presentation/


Managing your website
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Make it easy to manage

● Don’t overbuild—simple beats fancy 
● Use templates or repeatable layouts 
● Update only what matters most: 

○ Dates 
○ Registration links 
○ Contact info 

● Schedule a quick monthly check-in 
(10–15 minutes)
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A website that’s simple and current is better 
than one that’s perfect and outdated.
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Let’s look at some real life examples!
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https://ustasoutherncrescent.com/
https://www.ustaatlanta.com/
https://www.savannahtennis.com/
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How do I get started?
● Add a call to action to your  homepage 

● Add a “New to Tennis?” section 

● Simplify one program/league page 

● Make your contact info easy to find 

● Ask someone new to test your site
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Questions? MARY JOHNSON 
johnson@ustageorgia.com


